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²Ƙŀǘ ²ŜΩǊŜ DƻƛƴƎ ǘƻ /ƻǾŜǊ

The 6 key metricsand 
their benchmarks

How do youknow if 
ȅƻǳΩǊŜ ƻƴ ǘǊŀŎƪΚ 

Converting more 
prospects into customers

Attract

EngageConvert
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Ensuring Predictable Outcomes

Webinar 
Objectives

Audience 
Value

Define 
Success 
Factors

Call To 
Action

Analyze 
Life Cycle 

Intelligence 
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Gather Life Cycle Intelligence

BEFOREEVENT

Gatherprofile data

DURINGWEBINAR

Online polls 
Live Questions

AFTER EVENT

Surveys
On-Demand Views

Social Media
Lead Nurturing
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¢ƛƳŜ ǘƻ DŜǘ ¦ƴŘŜǊ ǘƘŜ IƻƻŘΧ
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The 6 Key Webinar Metrics

ÅClick Thru Ratioor CTR

ÅAttendee Ratio or AR

ÅOnline Polls

ÅExit Surveys

ÅAudience Retention

ÅOn Demand Viewings



1. Click Thru Ratio (CTR)

Before the Webinar
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Click Thru Ratio (CTR)

What Does It Measure? What Does It Predict?

Percentof People

Peoplewho Register

Clickto RegistrationPage

Registration - Attendance

Registration landing page

Message and value prop



Outcome
Low

¼ of1%
High

½ of 1%

Reach Landing Page 750 750

Click Thru 16.6% 33%

Register 125 250

Attendance Ratio 40% 50+/- 100+/-

A Targeted Demographic of 50K Contacts
Should Yield Registrants =  ¼ to ½ of 1%
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Iƻǿ Řƻ ȅƻǳ Yƴƻǿ ƛŦ ȅƻǳΩǊŜ ƻƴ ¢ǊŀŎƪΚ

CTR  
Benchmarks

What it predictsand what you can do to increaseregistration

34% - 50% Excellent - Indicatesyour message is connecting

23% - 33% Target - Invitation message  is specific to audiences interests

<23% You should be concerned, assomething is not connecting with your audience

1. Are you targeting the right demographic?

2. Lǎ ȅƻǳǊ ǘƻǇƛŎ ŀ άƳǳǎǘ ƘŀǾŜέ ƻǊ άƴƛŎŜ ǘƻ ƘŀǾŜέ ƻǊ ƛǎ ƛǘ ŀ ŎƻǾŜǊǘ ǎŀƭŜǎ ǇƛǘŎƘΚ

3. Are you asking too many landing page questions that are invasive?

4. /ƘŜŎƪ  ŦƻǊ {t!a ǘǊƛƎƎŜǊ ǿƻǊŘǎ ƛƴ ŜƳŀƛƭ ǎǳōƧŜŎǘ ƭƛƴŜΣ ŜΦƎΦ ²ƻƴΩǘ ǾǎΦ ²ƛƭƭ bƻǘ

5. Does each touch or Drip have a fresh subject swap?



2. Attendee Ratio (AR)

During the Webinar
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Attendee Ratio (AR)

What Does It Measure? What Does It Indicate?

Percent of People

Attended

Registered

Interest in your topic

Demographic value

Post webinar follow up
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Iƻǿ Řƻ ȅƻǳ Yƴƻǿ ƛŦ ȅƻǳΩǊŜ ƻƴ ¢ǊŀŎƪΚ

Attendee  
Benchmarks

What it indicates

>50% Excellent

40% Target 

<30% Under Perform



3. Online Polls

During the Webinar
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Online Polls

What Does It Measure? What Does it Indicate ςImpact?

Realtime feedback

Level of engagement

Audience perspective

Message shaping
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Iƻǿ Řƻ ȅƻǳ Yƴƻǿ ƛŦ ȅƻǳΩǊŜ ƻƴ ¢ǊŀŎƪΚ

OnLine Poll
Benchmarks

What it indicates

>75% Excellent

60ς70% Target 

<50% Under Perform
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Analysis

21%

9%

5%

25%

40%

I'm not sure - I would like help

Monitor only the sites I advertise 
on

No plan to monitor

Reputation monitoring manually

Reputation monitoring with a 
tool

How will you monitor your online reputation going forward?

Response Rate = 66%



4. Exit Survey

After the Webinar ςOn Exit
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Exit Survey

What Does It Measure? What Does It Indicate?

How well did you met your 
ŀǳŘƛŜƴŎŜΩǎ ŜȄǇŜŎǘŀǘƛƻƴǎΚ

Your brand and thought leadership

Ideas for future topics

Lessons learned for next webinar



COPYRIGHT 2013 WEBATTRACT

Iƻǿ Řƻ ȅƻǳ Yƴƻǿ ƛŦ ȅƻǳΩǊŜ ƻƴ ¢ǊŀŎƪΚ

ExitSurvey
Benchmarks

Ranking Scale of 1-5
What it indicates

3 ς5    >90 % Excellent

3 ς5   80%- 90% Target 

3 ς5   <80% Under Perform
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Iƻǿ Řƻ ȅƻǳ Yƴƻǿ ƛŦ ȅƻǳΩǊŜ ƻƴ ¢ǊŀŎƪΚ

ExitSurvey
Benchmarks

Response
What it indicates

>35% - 45% Excellent

25%-35% Target 

<25% Under Perform



7%

46%
38%

7%
2%

5 - Exceeded

4 - Above

3 - Met

2 - Barely Met

1 - Did Not Meet
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Post Webinar Survey

On a scale of 1 to 5  - �+�R�Z���G�L�G���W�R�G�D�\�¶�V���Z�H�E�L�Q�D�U���P�H�H�W���\�R�X�U���H�[�S�H�F�W�D�W�L�R�Q�V�"

Response Rate = 42% with 98% Positive Ratings


